PORTUGAL BRAND STRENGTH
AND REPUTATION 2023 OnSthtegg anagement

SELF IMAGE PORTUGAL
GLOBAL ‘ ‘ Citizens ‘ ‘ Students ‘ ‘ Business ‘ ‘ Investors ‘ ‘ Investors
COUNTRY 2023 |vs'22 |vs'21 | | 2023 |vs‘22 |vs‘21| | 2023 |vs22 |vs21 | | 2023 |vs‘22|vs‘21| | 2023 |vs‘22|vs21 | | 2023 |vs‘22 |vs‘21
62,5 | 02 | 08 61,3 | -08 | -24 63,7 | 1,3 | 21 64,1 | 05 | 05 62,6 | 04 | 05 60,8 | 03 | 06
Awareness and Familiarity 100,0 100,0 100,0 100,0 100,0 100,0
Admiration 64,1 | 1,2 | 35 64,7 | 1,7 | 66 69,2 | 29 | -6 64,8 | 03 | 06 57,2 | 47 | -0.2 64,5 | 01 | -36
Trust 60,2 | 04 | -07 62,0 | 03 | 47 68,1 | 09 | 42 60,5 | 32 | 29 554 | -04 | 02 54,9 | 05 | 24
Political Environment 425 | 40 | -53 36,2 | 53 | -7,8 38,3 | 81 [-133 46,2 | -45 | 62 441 | 05 | 06 478 | 1,4 | 01
Economic Environment 51,9 | -20 | -50 54,3 | -28 | -9,6 56,7 | -49 | -85 52,7 | -0,7 | -41 483 | 14 | 23 47,6 | -32 | 50
Governance and Ethics 458 | -07 | 24 388 | 18| 76 50,4 | -34 | -2,0 471 | 05 | 50 458 | 13 | 11 47,0 | -03 | 0.2
Leadership and Vision 48,0 | 1,2 | 27 425 | -42 | 127 | | 50,6 | 19 | -04 50,7 | 05 | -30 489 | 05 | 06 47,2 | 01 | 18
Products and Services Quality 65,1 | -06 | -32 64,6 | 04 | 26 64,5 | -42 | -82 66,4 | 04 | -25 66,3 2,3 63,7 | 02 | -0,2
Innovation and Differentation 63,5 | 06 | 06 63,9 | 09 | 06 65,0 | -08 | -01 67,6 | 05 | -04 66,7 | 01 | 02 541 | 22 | 27
Lifestyle and Social Environment 67,6 | -07 | 1,8 64,1 | -07 | 37 69,9 | -23 | -50 68,8 | -1,1 | 1,7 71,6 | -04 | 15 63,7 | 10 | 27
Education and Technology 64,4 | 08 | 29 61,2 | 03 | 25 68,8 | 15 | 53 68,0 | 02 | 27 67,5 | 04 | 07 56,5 | 15 | 33
Health Safety and Assintance 53,8 | -1,0 | -78 51,5 | 1,9 | 129 55,2 | -3,1 | 109 55,5 | -01 | 97 56,1 | -01 | 52 50,5 -0,1
Values, Culture and Heritage 86,5 | 00 | 01 88,0 | -0.1 | 08 824 | 18 | 52 86,5 | 02 | -21 86,9 | 03 | -20 888 | 1.7 | 13
Beauty 86,2 | 07 | 12 87,6 | 03 | 25 81,9 | 15 | 29 86,4 | 05 | 06 86,4 | 09 | 12 88,6 | 04 | -1.3
Communication and Media Abroad 552 | 25 | 49 544 | 40 | 74 50,3 | 18 | 67 58,3 | 17 | 29 57,5 | 28 | 39 554 | 21 | 37
International Relevance 452 | 37 | 55 46,3 | 01 | 08 485 | 44 | 67 461 | 66 | 74 430 | 37 | 76 423 | 36 | 48
EXTERNAL IMAGE RORTUGAL
GLOBAL ‘ ‘ Citizens ‘ ‘ Students ‘ ‘ Business ‘ ‘ Investors ‘ ‘ Investors
COUNTRY 2023 |vs'22 | vs'21 2023 |vs‘22 | vs‘21 2023 |vs22 | vs21 2023 |vs‘22 | vs‘21 2023 [vs‘22 | vs‘21 2023 |vs‘22 | vs21
60,1 | 22 | 31 1,5 | 18 21 | 37 60,0 | 31 | 37 23 | 30 64,0 | 22 | 31
Awareness and Familiarity 656 | 16 | 19 60,2 | 05 | 1,0 63,2 | 31 | 60 68,1 | 19 | 21 66,4 | 11 | 06 70,0 | 15 | 16
Admiration 63,5 | 19 | 28 63,3 | 1,1 | 32 63,1 | 28 | 80 62,8 | 21 | 15 61,0 | 12 | 11,2 67,2 | 22 | 27
Trust 64,2 | 14 | 34 62,8 | 03 | 11 65,6 | 56 | 93 64,4 | 08 | 32 60,2 | -1,0 | -08 68,1 | 12 | 40
Political Environment 61,0 | 43 | 67 61,5 | 14 | 37 62,7 | 41 | 53 59,3 | 79 | 96 55,6 | 7,1 | 105 658 | 12 | 42
Economic Environment 54,4 | 33 | 33 55,4 | 38 | 41 57,8 | 21 | 33 52,2 | 41 | 36 498 | 44 | 49 56,6 | 23 | 04
Governance and Ethics 56,9 | 29 | 36 56,6 | 13 | -2,1 58,3 | 35 | 27 55,6 | 56 | 68 50,7 | 31 | 67 63,2 | 10 | 39
Leadership and Vision 52,2 | 37 | 45 551 | 01 | -19 544 | 22 | 37 49,0 | 42 | 55 474 | 53 | 58 553 | 66 | 95
Products and Services Quality 60,4 | 07 | 04 61,7 | 03 | 01 60,5 0,7 56,7 | 08 | 03 56,1 | 14 | 16 66,9 | 08 | -0,8
Innovation and Differentation 498 | 29 | 38 49,0 | 22 | 21 50,9 | 45 | 69 46,9 | 36 | 40 439 | 13 | 26 58,4 | 27 | 34
Lifestyle and Social Environment 759 | 09 | 08 755 | -04 | 26 68,6 | 16 | 27 785 | 10 | 07 77,3 | 06 | 06 79,7 | 19 | 28
Education and Technology 60,0 | 30 | 35 53,9 | 38 | 35 62,0 | 01 | 05 64,3 | 42 | 52 61,5 | 26 | 43 58,5 | 42 | 42
Health Safety and Assintance 57,9 | 17 | 24 56,6 | 26 | 41 57,2 | 11| 23 58,8 | 12 | 15 586 | 08 | 12 581 | 27 | 29
Values, Culture and Heritage 77,2 | 17 | 26 774 | 23 | 32 68,7 | 04 | 21 80,6 | 27 | 29 782 | 08 | 24 80,9 | 21 | 25
Beauty 81,3 | 06 | 10 80,3 | 07 | 22 751 | 07 | 29 825 | 08 | 0/ 81,7 | 05 | 08 87,0 | 03 | 04
Communication and Media Abroad 41,9 | 28 | 55 402 | 29 | 75 40,0 | 08 | 12 429 | 45 | 74 44 | 33 | 63 451 | 26 | 50
International Relevance 39,3 | 24 | 28 401 | 09 | 1.2 408 | 03 | 16 37,0 | 42 | 44 358 | 42 | 34 426 | 23 | 36
CALENDAR:JAN 2023 - JUN 2023
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