BXS®2024 BRAND EXPERIENCE SCORE PORTUGAL

BEST CUSTOMER EXPERIENCE BRAND

MB WAY
FINANCIAL BANK 2024 [ FINANCIAL INSURANCE 2024 [l HEALTH INSURANCE 2024 I FINANCIAL CONSUMER CREDIT 2024 [l PAYMENT SYSTEM
BANCO BPI AGEAS MULTICARE COFIDIS MB WAY
TECHNOLOGY & SOFTWARE 2024 Ml TECHNOLOGY & APPS 2024 Bl CONSUMER ELECTRONICS 2024 [ VEDIA & TELECOM
GALP 749 GOOGLE 83,8 INSTAGRAM 82,6 APPLE 83,1 VODAFONE 732
MEDIA & TRAD CHANNELS TV 2024 Rl MEDIA & TRAD CHANNELS RADIO 2024 JEl MEDIA & TRAD CHANNELS PRESS 2024 MEDIA & STREAMING 2024
sic 785 RADIO COMERCIAL ) EXPRESSO 796 OBSERVADOR 764 NETFLIX 81,2
RETAIL FOOD 2024 [ RETAIL RESTAURANTS 2024 @l RETAIL TECHNOLOGY 2024 QB RETAIL DIGITAL ONLINE 2024 [ RETAIL HOME
AUCHAN JUMBO 714 MCDONALDS 760 FNAC 793 AMAZON 78,1

RETAIL TEXTILE 2024

7]
(=]
(7

REEIIAkIEL BRICOLAGE & ACCES- 2024

SACOOR 7 LEROY MERLIN 74,8 SPORT ZONE

RETAIL SPORTS 2

024
78,5

RETAIL HEALTH & WELLNESS
FARMACIAS PORTUGUESAS

RETAIL SHOPPING MALLS 2024

NORTESHOPPING 754

RETAIL SPECIALIST 2024 BABY FOOD

BEVERAGE NON ALCOHOL

BEVERAGE ALCOHOL

MUNDO F SARDINHA PORTU- | 775 NESTLE NESTUM SUPER BOCK
GUESA

FMCG HOUSEHOLD DETERGENTS 2024 FMCG PERSONAL HYGIENE 2024 FMCG BEAUTY 2024 PHARMACEUTICALS 2024
ROYAL CANIN 79,0 FAIRY 76,3 COLGATE 83,5 L'OREAL 828 BAYER 80,2
HEALTHCARE HOSPITALS 2024 HEALTHCARE HOSPITALS SPEC 2024 HEALTH & WELLNESS 2024 MEDICAL LABORATORIES 2024 TRAVEL & LEISURE 2024
HOSPITAL DA LUZ 788 FUNDAGAO CHAMPALIMAUD |71 VOLTAREN 76,6 GERMANO DE SOUSA 794 POUSADAS PORTUGAL 779
TRAVEL AGENCIES 2024 AIRLINES & AEROSPACE 2024 MOBILITY GENERAL 2024 MOBILITY ACCESSORIES & SERV 2024 MOBILITY CAR RENTING 2024
VIAGENS ABREU 76,2 EMIRATES 784 VIA VERDE 79,2 CARGLASS 766 AVIS 734
AUTOMOBILE 2024 MOTORCYCLES 2024 PROFESSIONAL SERVICES (1) 2024 PROFESSIONAL SERVICES (2) 2024 INDUSTRIAL PRODUCTS 2024
MERCEDES 79,2 HARLEY DAVIDSON 80,8 AcP 753 cTT 753 VISTA ALEGRE 83,2
ENGINEERING & MACHINES 2024 REAL ESTATE 2024 BETTING 2024 SPORTS 2024 TOYS & ENTERTAINMENT 2024
BLACK & DECKER 5 CENTURY 21 73 EUROMILHOES 726 ADIDAS 784 LEGO 84,1
SCHOOLS & UNIVERSITIES 2024 FASHION ACCESSORIES 2024 LUXURY CITIES 2024 TOURISM REGIONS 2024
UNIVERSIDADE NOVA
DELISSOA 80,8 SWATCH 785 LISBOA 752 TURISMO DOS AGORES 773
MUSIC EVENTS 2024 SPORTS EVENTS 2024 OTHER EVENTS 2024 AUDIT & CONSULTING 2024 LEGAL SERVICES 2024

ROCKINRIO el MEIA/MINI MARATONA LISBOA 74,0 JmJ

84,2

‘ [N EXCELLENT ROBUST MODERATE [N VULNERABLE

N WEAK ‘

Adequate and efficient product solutions

Safe and reliable product solutions
Clear and easy to understand product offer
Tallor made

PRODUCTS =

Value for money / Affordable price solutons

Innovative products
Adapts quickly to change

Meets customer needs

DELOITTE 82,1

PLMJ 79,2

STAKEHOLDER: B2B (C-LEVEL)

Innovative services

Sympathy and empathy

STAKEHOLDER: B2B (C-LEVEL)

Adequate and efficient customer service
Adequate and efficient online / digital service

Adequate and efficient contact center service

Adapts quickly to change

Accessibility and availability

Proper, accurate and fast needs answer

Metodologia desenvolvida e implementada em conformidade com as normas 1ISO20671 e 1ISO10668.
Este estudo avalia, desde 2009, os niveis de experéncia de mais de 2.000 marcas associadas a mais de 70 setores

Brand Value
Management

onstrategy

de atividade em Portugal, junto dos cidadéos clientes de cada marca.
O trabalho de campo & desenvolvido de forma continua e decorre durante as 52 semanas do ano junto de mais

de 50.000 cidadaos online e presencialmente / por telefone, sendo os mesmos representativos da sociedade Portuguesa
no que respeita a distribuicdo geografica, género, idade e grau de formagao.

onstrategy.com.pt / info@onstrategy.com.pt




