PORTUGAL BRAND
STRENGHT AND REPUTATION 2024 OnSthtegg

Brand Value
Management

SELF IMAGE

(SOURCE: PORTUGUESE CITIZENS) GLOBAL Citizens Students Business Investors Emigrants
COUNTRY 2024 |vs'23|vs'22vs'21|| 2024 |vs'23vs'22)vs'21| | 2024 |vs'23vs‘22jvs'21| | 2024 |vs'23|vs'22)vs ‘21| | 2024 vs'23|vs‘22 21| | 2024 |vs '23|vs '22|vs 21
STRENGTH & REPUTATION 62,6 | 01 |-01(-07|| 61,6 |03 |-04|-21|| 633 |-05|-18|-26(| 64,5 |04 |09 |-01| 629 |03|07|08]|[ 60,5 |-03]00]03
Awareness and Familiarity 400,0 | 0,0 (0,000 || 400,0 (000,000 |( 1000 | 00|00 (00| 1000 | 0,0 (00|00 || 00,0 | 0,0 0,0 | 0,0 || 400,0 (0,0 |0, | 0,0
Admiration 635 | -06 -18(-41|| 621 [-26|-43|92| 688 |-04/-33/-80(| 632 [-16(-13|-10|| 600 |28 11|26/ 633 [-12(-1,3|-48
Trust 604 |02 |07|-04|| 637 |17|14|-30(| 642 |-39(-48|-81|| 621 |16 |48 |45 or i 1,7 (1319 550 (010625
Political Environment 429 |04 |-35|-49|| 432 |70|1,7|-08(| 41,0 |27 |-54|-106]| 443 |-1,9|-64|-81 448 (07(02|13 414 |(-64|-78|-63
Economic Environment 514 | -05|-25|-55|| 528 [-15(-43|-111|| 50,2 |-6,5|-11,4[-150(| 550 (23|16 |-18|| 50,6 |23 |37 46 485 |09 |-23|-41
Governance and Ethics 471 | 13|06 |37 || #3 |25|07 (101|| 476 |(-28|-62(-48| 50,7 (36 (41|86 482 (24|37 |35|| 478 |08]05]|10
Leadership and Vision 480 |01 |11|-27|| #18 |-07|-49-13,4/| 501 |-05|-24|-09|| 534 |27|32|-03(| 503 |14(09|20|| 446 |-26|-25/-08
Products and Services Quality 648 |-03|-09(-34|| 634 |-12|-08|-38(| 653 |08 |-34|-74| 665 |01|05(-24|| 657 |-06/-06|-29|| 632 [-05/-0,3|-0,7
Innovation and Differentation 634 | 00 |06|06|| 625 |-1,4/-05(-08(| 650 (00/(-08(-01| 664 |-15(-10(-19|| 659 |-0,8|-07|-0,6|| 57,7 |36|58]|63
Lifestyle and Social Environment 664 |-12|-19(-30/(| 620 |-21|-28|-58(| 664 |-35/-58|-85| 702 |14|03(-03|| 705 |-11|-15/-26|| 631 [-06(04]|21
Education and Technology 654 | 1,0 |18 |39 || 626 |14 |17 (39| 684 |-04|11 |49 688 (08 (10(35|| 681 (06|10|13|| 593 |28|43]61
Health Safety and Assintance 473 |-65|-75|142 | 439 |-76|-95[-20,5(| 46,7 |-85|-11,6[-194|| 499 |-56|-57|-153(| 504 |-57(-58|-109|| 456 |-49|-49|-50
Values, Culture and Heritage 869 |04 (03|05 888 (08 (07|16 835 |11[29|63 867 (02|04(-19|| 865 (-04|-07 -24|| 89 |01 |-16(-12
Beauty 869 | 07 (14198 89,2 |16 (19 (41 828 |09 (24|38 868 (040910 865 (01 (10|13 89,0 |04 |08 (-09
Communication and Media Abroad 986 |34 (59|84 603 (59 (99(133|| 569 |66 84 (133(| 614 (31 (48|60 580 (05(33|44 565 (1132|438
International Relevance 476 |24 |60|78|| 481 |18|19|26(| 554 |69 (11,3|136|| 463 |02 |68 |76|| 444 (14(51|90]|| 438 |15]|51|63

EXTERNAL IMAGE
(SOURCE: 25 COUNTRIES) GLOBAL Citizens Students Business Investors Tourists

COUNTRY 2024 |vs'23)vs 22lus 21| | 2024 |vs 23lvs 22lvs 21| | 2024 |vs 23lvs 2vs 21| | 2024 [vs 2vs 2vs 1) | 2024 v 23vs 22vs 21| | 2024 Ivs 23fvs 22lvs 21
STRENGTH & REPUTATION 60,9 | 08 30|39 04(11 |14 05|26 (42| 61,7 | 17|48 |54 | BELKM 10 (33 (40 (|'652 | 13 (35|44
Awareness and Familiarity 67,2 | 1,7 |33|35/|| 636 (34|39 (24| 635 |03 (34|63 | 684 |03 (22|24 665 [01|12|07|| 742 |42|57 |58
Admiration 628 |-07(12|22]|| 605 |-28(-1,7|04|| 619 |-12|16(68|| 61,2 |-1,6/05|-01|| 60,4 [-0606 18| 701 |29 51|56
Trust 631 |11 (03 (23 || 605 |-23|-20(-1,2|| 634 |-22|34|71|| 623 |-21|-13|1,1|| 598 [-04(-1,4|-12|| 69,7 |16 (28|56
Political Environment 51,7 | -33[1,0(33|| 574 |-41|-27|-04|| 62,2 |-05|36|48|| 560 |-33|46|63(| 521 |-35/36|70]|| 606 |52|-40]-10
Economic Environment 559 | 1,5 |48 |48 || 564 |07|45|48|(| 590 [1233|45|| 555 (33 (74|69 || 502 |04 (48|53 585 |19|42|23
Governance and Ethics 580 | 1,4 (40|47 || 569 |03|16|-18(| 57,8 [-05/30(22|| 576 |20|76|88|| 51,7 |10[41|77|| 660 |28|38|67
Leadership and Vision 522 |01 (36|44 532 |-19|18(-38|| 526 |-1,8|04|19|| 527 [37|79|92|| 490 (16|69 |74 || 533 |-20(46|75
Products and Services Quality 614 |10 | 17|14 583 [-34|-31(-33|| 61,7 |12 (12|19|| 601 |34 [42|37|| 586 [25(39 (41| 684 |15|23|07
Innovation and Differentation 541 | 43 |71(81 || 506 (16|38 (37| 533 |24 69|93 || 548 |79 |115|11,9( 549 [8,0(93 [106|| 59,8 |14 |41 |48
Lifestyle and Social Environment 736 |23 |14[45(| 71,0 |-45(-49|-71(| 685 [-01/15|26|| 759 [-2,6|-1,6|-19|| 746 |-27(-21|-21|| 779 |-18]01 |10
Education and Technology 609 |08 |38|44|| 557 [18|56(53|| 634 |11 (12|16|| 645 |02 |44 |54|| 623 (08|34 |51|| 587 |02 44|44
Health Safety and Assintance 559 |-20(-03(04|| 538 [-28|-02|13|| 571 |-01(10(22|| 570 |[-1,8|/-06|-03|| 552 |-34|-26/(-22|| 563 [-1,8|09 |11
Values, Culture and Heritage 790 |18 [35(44 (| 782 |08 |31[40(| 723 |36 40|57 || 814 (083537 || 805 (23 (31|47 || 824 |15|36|40
Beauty 810 |-03(03|06|| 795 |08(-01|14|| 748 |-03|04|26|| 823 |-02|06|01|| 81,6 [-01|04|-09( 868 |[0,2(01 |02
Communication and Media Abroad 478 | 59 |87 |114|| 451 |49 |78 (124|| 437 |37 |45|49|| 51,2 |83 [128|157|| 449 (35|68 |98 || 542 |91 |11,7(141
International Relevance 439 |47 [71|75|| 434 |33(42[45|| 422 |1,4|17(30]| 458 |88|130(132|| 4,7 [59 101/ 93 || 466 |40(63|76
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Methodology developed in accordance with ISO20671 and ISO10668 standards.
Sample: National 52,000 people / International 63,000 people
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